PRIVATE LABEL SOLUTIONS

From Vietham's Finest Spices
& Herbs to Your Brand’
Success.

/ iR\ \
p_— i
LI o
‘lilirﬁmz\ G

\ " LR
T R Ay Ry ! !

.

.]!lctra:tll:'ar&_cncrrc:ri

WHOLE RAINBOW

FLAVOR OF NATV

No' We ‘.;t.v E .

FLAVQB OF NATURAL
Net Weight 158.757¢g (5.602)

''''

“““



ABOUT PTEXIM

A Vietham-based private

label partner built for global
brand growth.

Established in 2017, PTEXIM
sources spices and herbs and
develops private label product
lines forinternational buyers
who need authentic origin,
reliable quality and shelf-
ready execution.

2017

Established with afocus
on export-ready spices,
herbs and private label
solutions.
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Factory area supporting
manufacturing, quality
control and packaging
execution.

$75-
90M

In annual export revenue
across international
private label markets.

SO+

Countries served across
key destination markets
for global buyers.




Development Capabilit

R&D, formulation and sampling . ol ar |
support that help buyers translate . . d|SC|pI|ne that protect consis! fency
market ideas into product concepts. across private label batches.
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Export Readiness Partnership |

Experience serving international A discreet, long-t
markets with documentation, partner for brands seeki
compliance awareness and shipment dependable private label execution.

coordination.
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EXECUTION CAPABILITY




EXECUTIVE MESSAGE

At PTEXIM, we do more than supply spices and
herbs. We partner with brands to create authentic
products, inspire innovation, and deliver quality
that consumers trust worldwide.

Together, we are building
the next generation of food brands.

Nguyen Vu Hien

Chief Executive Officer
PTEXIM Corporation

Behind every great
food brandis a trusted
Ingredient partner.
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PTEXIM - BUILDING BRANDS
THROUGH NATURE’S FINEST INGREDIENTS.



WHY GLOBAL BRANDS CHOOSE PTEXIM o4

A private label partner for
brands that need product
development, quality

assurance and globa
readiness. €

sya

v, w
I P T A
» ‘ o"
a...'l - : .- .‘
4 -%'i'&‘l - - 'l"'
- : - l ,
: ‘?.._. ' ‘._A-"N‘..,, . . e g 4 : . "/ J
;é. ) - .

..
- - '>.

ar o - "

- om St e -
s ute’

§J..... End-to-End Solutions
Q) Innovation Driven
: AR TN 5 = e s iz =N R S Sl T PR S e
€p Regulatory Expertise \
— ﬁ— p— — PSS -— A 1 - - -
9 Quality Assured . .
£ 2 ¢ DL | f g, o A AL . = SO T o TN . s _1 S
4, Sustainable Sourcing



FROMFARMTO SHELF

Sourcing

Vietnam-origin spices,
herbs and sourcing
partnerships.

S

Manufacturing

Production planning for
consistent private label
batches.
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Cleaning

Preparation and source
control before product
development.
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Packaging

Private label formats for
retail, food service and bulk
channels.

every step is designedto. -
lasting value for our
rs and their brands.
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Formulation, flavour
direction and sample
development support.
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Laboratory
Testing

Food safety checks that
support buyer confidence
and specification control.
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Global
Distribution

Export coordination for
destination-market
requirements.
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Retail Shelf

Shelf-ready products N
prepared for consumer-
facing brand growth. By
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PRODUCT INNOVATION CENTER

Product development built
around the buyer’'s brand
ambition. '

PTEXIM partners with buyers to develop branded
spices and herbs product lines, combining premium
Viethamese ingredients with clearly defined formats,
applications and packaging solutions.

O Custom Seasoning
Blends

e BBQ Seasonings

e Meat Marinades

e Snack Seasonings

e Sauce Premixes

e Regional Taste Profiles

b
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6 Clean Label
Solutions

e No Artificial Colors

e No Artificial Flavors

e No Preservatives

e Non-GMO Solutions

e Consumer-Friendly Ingredient
Declarations

b,

Functional
Ingredients

e Natural Antioxidants
Natural Color Solutions
Functional Herbs & Botanicals

®
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e Immune SupportIngredients

e Digestive Wellness Ingredients

| §

Health & Wellness
Formulations

Reduced Salt
Reduced Sugar
Low Sodium Seasonings

-

@ Market Trend &
Consumer Insights

e CleanlLabel Trends

e Organic Trends

e Plant-Based Trends

e Ethnic Flavor Trends

e Convenience Food Trends
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High Antioxidant Blends
Plant-Based Solutions
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@ Organic & Sustainable
Products

e Certified Organic Ingredients
e Sustainably Sourced Herbs & Spices
e Traceable Supply Chains
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Packaging
Innovation
Recyclable Packaging

Eco-Friendly Packaging
Portion Packs
Premium Retail Concepts

We develop products based on
future consumer trends.

V.

e Regenerative Agriculture Programs
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ﬂ Natural Extracts & Value
-Added Ingredients

e Essential Oils

e Oleoresins

e Botanical Extracts

e Standardized Active Ingredients

\
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D Co-Creation with
Customers

e From concept to commercial

launch, we work together with our
customers to create differentiated
products.
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APPLICATION SOLUTIONS

Private label spice
herbs solutions fore
channel an

Retail and FoodService & = Meat & Poultry |

= Snacks & Savory % &%
Consumer Brands HoReCa 'y Processing
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GC-MS/MS
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Volatile compound analysis

ICP-MS

Trace element detection

HPLC

Quality profile analysis
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GLOBAL REGULATORY COMPLIANCE

A global view of regulatory

readiness.

PTEXIM supports private label buyers in preparing for

destination-market expectations — from food safety

requiremen

ts to market-specific compliance standards.
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REQUIREMENTS )

Customized specifications
around private label
requirements.

A practical matrix for private label development,
production planning and brand specification.

CUT SIZE
MOISTURE
“aSTEAM STERILIZATIONE: W\
‘ %.h - ‘ ‘ & PEPPER
N e T el
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PACKAGING INNOVATION CENTER
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Packaging solutions for

shelf readiness.
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WHOLE RAINBOW

7 Recyclable Packaging

Packaging options aligned with buyer,

retailer and channel requirements.

for brand owners.
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[l Retail Packaging

Consumer-ready formats for private
label shelf presentation.
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P Food Service Packaging

Functional formats for HoReCa and
professional kitchens.




PRIVATE LABEL DEVELOPMENT PROCESS b

From productideato
shipment.

A structured private label development process from
market direction, formulation and sampling through

packaging, manufacturing, QA and shipmen
e
qu
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Regulatory
Sample Destination
development A market

1D requirement

check

Production
Label and Controlled
packaging manufacturing
direction \ execution

-
QA Shipment
Quality - Export delivery ' L
; assurance - coordination |
Developmen ik o
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Journey




RISK MANAGEMENT & SUPPLY SECURITY 2

Supply security forreliable
private label partnership

Multiple sourcing regions.

Business continuity plans.

Quality risk assessment.

8
v
© Inventory management.
®
©

Food defense & food fraud prevention.
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WHOLE RAINBOW

REPPER

Q

NDA | Recipe | Exclusive | Data
Policy | Protection Products Security

Formal | Controlled handling Respecting Information kept
confidentiality of formulations. customer-specific with restricted
discipline development. access.
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IHlions

Consumer Packs and Private
Label Formats Delivered
Worldwide Every Year.
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THE PTEXIM DIFFERENCE i

More than a manufacturer.
A trusted partner for growth.

PTEXIM — Your Trusted Partner in Creating the Next
Generation of Private Label Spices and Herbs Brands.
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Transformi ng market insights into'c ifferentiated
products and tailored solutlons

9

Innovation

slobal Compliance

- Building long-termrelationships founded on trust,
Pa rtnerShlp collaboration, and shared success.

&
A QualityExcellence
4

We combine Vietnam’s finest spices and herbs with innovation, scientific expertise, and a deep
understanding of global markets. From concept development and product formulation to manufacturing
and delivery, we work alongside our customers to create products that inspire consumers and build
enduring brands. At PTEXIM, our success is measured not only by the products we deliver, but by the
partnerships we help grow and the value we create together.



INNOVATION PIPELINE

Creating value through
innovation, science, and
trusted partnerships.

| —
L —

18

GROUND

BLACK
PEPPER

NS -
ety VYl B
»-:"“;;I. - '::""Q'- : '\ % ""-" i ‘. ' ’%bﬁr
- . » 42" . . . ' . 4
q' - ’ d e . ) . s
»
B

PREMIUM QUALITY « PURE & NATURAL

NET WT. 4 OZ. (113.4 g)

SUN:< :
SPICE | NI/ N n

Market Trend Prototype
Identify the buyer’s market Review, refine and validate
and channel opportunity. product performance.
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Consumer Insight

Translate market needs into private label
product opportunities.

Commercial Launch

Move from approved concept to
private label market execution.

-

Market R&D Development

Develop prototypes through formulation
and application expertise.




CONTACT 20

PTEXIM
Corporation

il Ay
“eoladse 80 of *° 3. 3 o3 Ward 5, Binh Trung Ward,

Vietnam Manufacturing Facility

Ho Chi Minh City, Vietham

Representative Office FOCUS

| Private Label Spices And Herbs
/th Floor, 208 Nguyen Trai Street, Solutions For Global Buyers, Food

Ben Thanh Ward, Ho ChiMinh City Service And Industrial Ingredient
Vietnam Customers.

info@ptexim.com.vn

CERTIFICATE
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